Introduction

If I'd lived in Roman times, I'd have lived in Rome. Where else? Today America is the Roman Empire and New York is Rome itself. John Lennon.
Growing mobility, technological advances, and an omnivorous global culture that feeds on disparate elements from societies around the world have undermined geographical and biographical notions of identity and belonging in Western countries (Gibbons, 2003) . The process of European integration has furthermore resulted in unprecedented freedom of residence, education, and employment throughout most of the continent, and among European youth the choice of future residence has increasingly become part of the process of identity formation in a world characterized by constant flux (Bjarnason and Thorlindsson, 2006) . While some scholars lament the demise of geographical communities and community-based social organizations (e.g. Etzioni, 1995; Putnam, 2001) , others have heralded the emergence of a fluid, flexible or fragmented postmodern self (e.g. Harré, 2001; Tseëlon, 1992) . In particular, Bauman (1995 Bauman ( , 2001 has argued that individuals must break the bonds of geographical community in order to realize their genuine human potential in the contemporary world.
Preferred emigration destinations reflect images and stereotypes that continuously emerge in a multitude of local and global discourses as well as from concrete experiences with other cultures in the local community and foreign countries alike (Broddason, 1991 (Broddason, , 1996 . On the individual level, preferred emigration destinations may be related to differences in educational resources, family affluence, and other aspects of human and cultural capital, as well as differences in social capital in the form of social networks of trust and support. On the national level, collective perceptions of closeness to the people of other countries and willingness to live among them indicate cultural relations between nations beyond formal interactions among the political elites in different countries or regions. Emigration preferences can therefore illuminate the highways and byways of socio-cultural world maps, in particular among young people who are more able than adults to consider such issues in abstraction from prior educational or occupational choices, family responsibilities and other aspects of adult life that may limit the horizon. To paraphrase Lennon, preferred emigration destinations may indicate where 'Rome itself' lies in the minds of contemporary youth.
In this paper, the preferred emigration destinations of Icelandic adolescents will be explored. This analysis contributes to the current literature in primarily three areas. First, it examines perceived closeness to specific countries and their desirability as emigration destinations at the rather unique Icelandic crossroads between Europe and North America.
Second, it identifies the personal and social profiles of adolescents choosing Northern Atlantic, continental Nordic, core European or North American destinations. Third, it evaluates the extent to which perceived closeness and the willingness to emigrate are associated with preferred emigration destinations.
Preferred emigration destinations
The pursuit of adventure and excitement in exotic lands may be an important objective of emigration, in particular among youth. Those eager to emigrate may thus envision moving to distant, unfamiliar or glamorous destinations, while those who reluctantly seek better opportunities abroad may find proximate destinations most attractive. Such choices can be expected to be closely related to differences in individual and collective resources, in particular in culturally and economically marginalized areas. Children of educated and wealthy parents may for instance have higher aspirations that can only be fulfilled by emigration, and their parents by definition have better resources to support such aspirations. Children from more affluent families may also be more likely to look towards countries such as the United States where material success is celebrated to a greater degree, while children from more educated families might perhaps be more likely to look east toward a more credential-oriented Europe.
Metropolitan areas offer more diverse opportunities for education, employment, and leisure than rural municipalities, and they tend to draw female and younger migrants in particular (Olafsson, 1997; Stockdale, 2002) . Urban youth may also be more confident in their abilities to succeed in large, diverse, and fiercely competitive societies and thus be more likely to prefer global hubs as emigration destinations while their rural counterparts may prefer smaller, more manageable destinations.
Various aspects of belonging and identity may furthermore affect emigration preferences.
Emigration threatens to disrupt social support networks and community bonds, and research has indeed shown that migration expectations are lower among adolescents who have strong ties with friends and family, or with their home community as a whole (Elder et al., 1996; Glendinning et al., 2003; Pretty et al., 1996; Rudkin et al., 1994) . Children who grow up in close-knit communities can also be expected to be more reluctant to move far away if they do need to leave their country of origin. Similarly, national identity fundamentally involves a personal identification with an imagined national community (Anderson, 1991) and a strong national identity has been shown to be associated with less emigration potential (Bjarnason, 2007; Datler et al., 2005; Jones and Smith, 2001 ). Should adolescents be forced to leave their home country, a stronger national identity could also be expected to be reflected in a preference for migrating to culturally similar countries. Conversely, adolescents who have lived abroad for an extended period of time and immigrant adolescents who do not identify with the country where they live can be expected to have a more cosmopolitan outlook and to have a broader horizon for future emigration.
Finally, the literature dating back to Ravenstein's (1885) seminal study of the 'laws of migration' has rather consistently shown that women are disproportionately overrepresented among migrants and those expecting to migrate (e.g. Bjarnason, 2007; Dahlstrom, 1996; Glendinning et al., 2003; Hamilton and Otterstad, 1998; Rye, 2006 ). Yet the influence of the gendered images of different countries on preferred emigration destinations has received limited attention in the literature. Factors traditionally associated with masculinity such as competitiveness and aggression can be associated with countries with a history of military and economic domination, while factors traditionally associated with femininity such as care and nurturing may be associated with countries with a reputation for being committed to equality and the welfare of all citizens. These stereotypes would for instance suggest that adolescent boys might on average be more partial to the United States and the major economic and military powers in Europe, while girls may be more likely to choose the Nordic welfare states as potential destinations for emigration. 1958, 1972-3, and 1975-6, but ultimately resulted in the international recognition of a 200-mile national fishing zone (see e.g. Karlsson, 2000; Kurlansky, 1998) . This hard-fought victory over the British became an important source of national pride, and the prospect of fishing vessels from Britain and other European countries returning to Icelandic waters has been one of the major political barriers against Iceland joining the European Union (Thorhallsson, 2002) . 
The case of Iceland
Data and methods
In the following analysis, a national population survey among all 9 th grade (14-15 year old) and 10 th grade (15-16 year old) students in Iceland is used to map the perceived closeness of different countries and preferred emigration destinations. The survey employed a standard school survey methodology with questionnaires administered anonymously with a blank envelope procedure (Bjarnason, 1995; Hibell, 2003) to all students present in class on the day of the surveys. The survey was conducted in March 2003 and yielded responses from 80.3% of all Icelandic students born 1987 and 1988. Using multinomial logistic regression techniques (Pampel, 2000) , a distinction will be drawn between adolescents who would emigrate to (1) other Northern Atlantic countries, (2) continental Nordic countries, and (3) the largest countries in Western Europe, compared to (4) North American countries. Iceland. To which of the following countries would you move if you had to pick one of them?" (Broddason, 1991 Perceived affinity with other countries is measured by responses to the question "How much do you feel you have in common with the people of the following countries?" (Jonsson and Olafsson, 1991) , using the same list of countries as above. Responses (1: not close at all; 7: very close) were similarly collapsed into North Atlantic Affinity, Continental Nordic Affinity, European Core Affinity, and North American Affinity. The affinity with each group of countries was defined as the highest score each student gave to any country within that group. It is thus a measure of how close students feel to at least one of the countries within the group, not the average affinity to all countries within that group. Since affinities with different countries are not mutually exclusive, all four variables are included in the multivariate analysis.
In Iceland, almost two-thirds of the 313 thousand inhabitants lives in the capital region surrounding Reykjavik, while the remaining one-third live in towns, fishing villages, and rural areas along the 5,000 km coastline (Statistics Iceland, 2008c) . For the purposes of the current study, the home community of each student is defined by his or her own designation. The Icelander). Third, responses to a question about where the respondent was mostly raised were coded into the binary variable Raised Abroad (1: raised abroad; 0: raised in Iceland).
Finally, emigration potential is measured by the dichotomous indicators of expecting and wanting to move abroad. Although emigration expectations and emigration wishes are related, they are nevertheless empirically and conceptually distinct. While some adolescents expect to leave their home community willingly, others expect to leave even though they don't want to, and yet others would like to leave but do not expect to be able to do so (Seyfrit et al., 2008) . 
Results
Multivariate analysis
Discussion
Throughout the centuries, Iceland's geographical position in the middle of the North Atlantic has to a certain degree allowed Icelanders to choose their own neighbours (Bjarnason, 1999) . Countries such as Denmark, Norway, the United Kingdom, France, Germany, and the Nordic countries. In 1999, Danish was demoted to the second foreign language in Icelandic schools under the assumption that English might be more widely applicable as the first foreign language in an increasingly global world. This change also signalled Nordic identity becoming only one among many strategic transnational identities Icelanders could assume. The results of the current study suggest that a Nordic identity is nevertheless strongly rooted in the national self-image of young Icelanders, even though England and the United States also figure prominently on their world maps. It would be informative to study the extent to which similar processes are at work among youth in the other Nordic countries.
The findings of this study also raise important questions about gender differences and the gendered images of different countries. Both boys and girls have the strongest affinity with the continental Nordic countries, but the United States are the most popular destination of choice for both genders. However, Icelandic girls appear to have a particular affinity with Denmark that is not shared by Icelandic boys, while the boys reported more affinity with the United
States and England. Girls are also more than twice as likely to prefer Denmark as a destination for emigration, while boys are significantly more likely to prefer the United States and
England. These findings are consistent with the stereotypical notion that boys should on average be more partial to countries with a 'masculine' image of economic and military power while girls should be more likely to choose countries with a more 'feminine' image for equality and welfare as potential destinations for emigration. Gendered perceptions of preferred emigration destination may thus in part reflect normative evaluations of alternative futures and desirable directions for Icelandic society. Incidentally, however, language issues may also play a part in explaining these gender differences. Educational research has consistently shown that Icelandic girls perform significantly and substantially better in Danish than boys, while gender differences in English are largely non-existent (Olafsson et al., 2007) . Icelandic girls therefore have a much more direct access to Danish culture and the Nordic cultural sphere in general.
This may partially explain why more than twice as many girls than boys would move to Denmark if they had to leave Iceland.
Our results suggest fairly specific and straightforward effects of marginalization and social structural context on preferred emigration destinations. Prior research has shown that opportunities for education, employment, and leisure tend to draw young people from rural to urban areas (Olafsson, 1997; Seytfrit et al., 2008; Stockdale, 2002) , in particular those who have more educated parents (Bjarnason and Thorlindson, 2006) . Conversely, adolescents often experience tight-knit communities as 'oppressive, repressive, suppressive, and obsessive' (Stockdale, 2002) and limited freedom to explore social and individual identities tends push young people out such communities (Dahlstrom, 1996; Gabriel, 2002; Glendinning et al., 2003; Jamieson, 2000; Matthews et al., 2000; Valentine, 1997) . The results of the current study suggest that community integration directs adolescents towards Europe rather than North America. As expected, parental education is associated with European destinations but the economic status of the family does however not appear to predispose adolescents towards North America. Destinations of choice do not differ between urban youth in the Reykjavik capital region and those living in fishing villages and small towns around the coastline, but adolescents in farming communities are particularly drawn to other small Northern-Atlantic countries and to a lesser extent to core European countries. In general, these findings support the notion that youth from rural and more tightly integrated communities prefer more proximal destinations.
Prior research has found national identity to be associated with less emigration potential (Bjarnason, 2007; Datler et al., 2005; Jones and Smith, 2001 ). The current study shows that national pride is also associated with more proximal preferred emigration destinations.
Adolescents who are more proud of being Icelandic are significantly more likely to report that if necessary they would choose to move to another Northern Atlantic country or, to a lesser extent, to a continental Nordic country. Somewhat unexpectedly, adolescents of foreign descent were found to be substantially more willing to move to another Northern Atlantic increased from 26% to 33% in the same period (Hafthorsson and Bjarnason, 2007 Northern Atlantic destinations 4.8 (± .7) 3.6 (± .6) 4.3 (± .5) Faroe Islands 2.6 (± .5) 2.1 (± .5) 2.4 (± .4) Scotland or Shetland Islands 1.7 (± .4) 1.3 (± .4) 1.5 (± .3) Greenland 0.5 (± .2) 0.2 (± .1) 0.4 (± .1) Continental Nordic destinations 19.4 (± 1.3) 29.4 (± 1.5) 24.3 (± 1.0) Denmark 8.7 (± .9) 19.0 (± 1.3) 13.8 (± .8) Norway 6.1 (± .8) 6.1 (± .8) 6.1 (± .6) Sweden 4.2 (± .7) 3.9 (± .6) 4.0 (± .5) Finland 0.4 (± .2) 0.4 (± .2) 0.4 (± .1) European core destinations 30.9 (± 1.5) 26.9 (± 1.5) 28.9 (± 1.1) England 20.5 (± 1.3) 16.3 (± 1.2) 18.4 (± .9) Germany 3.9 (± .6) 7.5 (± .9) 5.7 (± .5) France 6.5 (± .8) 3.1 (± .6) 4.8 (± .5) North American destinations 45.1 (± 1.6) 40.2 (± 1.6) 42.7 (± 1.2) United States 40.8 (± 1.6) 36.3 (± 1.6) 38.6 (± 1.1) Canada 4.3 (± .7) 7.0 (± .9) 4.1 (± .5)
Figures are percentage points. Confidence intervals are 95% probability, infinite population. Coefficients are odds ratios, 95% confidence intervals a) North America is contrast b) Capital region is contrast
